


This summary document aims to outline the key issues addressed during the ‘Leadership Session for 
EU Business Champions: CSR & Sustainability – Strategic Alignment for Projects post COVID-19 in 
India’, which took place online on May 1st, 2020 and is meant for information purposes only. No 
part of this summary may be reproduced, distributed or communicated to a third party, without the 
prior and explicit permission of European Business and Technology Centre.’

DISCLAIMER



As economies and businesses across the world slowly begin to reopen, the importance of 
undertaking Corporate Social Responsibility (CSR) initiatives has never been more pressing.

Despite challenges resulting from disruptions of their supply chains and workforces, many 
business enterprises have either begun or further increased their social responsibility 
initiatives.

Many businesses have proactively identi�ed the immediate needs of the communities they 
engage with and depend on and have addressed those needs in a number of ways. Some have 
provided healthcare facilities, medical supplies, free meals and groceries, others have 
recalibrated their manufacturing plants to produce ‘essentials’ such as personal protective 
equipment and ventilators to keep the business active, and again others have arranged 
transportation for stranded migrant workers.

With a greater readiness from businesses to engage in such meaningful social responsibility 
activities, the need to understand the existing rules and regulations on CSR has taken on a new 
urgency.

The objectives of this session, which took place online on May 1st, 2020 and now summarised 
in this reference document, were to:

- provide EU businesses in India with greater insights on recent government changes to CSR 
rules as mandated by the Companies Act,

- explore new opportunities for collaborations in CSR activities with di�erent stakeholders 
from private industry and non-governmental organisations (NGOs),

- provide examples of initiatives already being undertaken by enterprises in India.

I hope you will �nd this reference document helpful and welcome you in sharing your 
organisation’s examples in undertaking such projects.

CSR: Why is it a topic of relevance in the on-going pandemic?

Foreword by
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India is the only country in the world with stringent CSR requirements forming part of the 
Companies Act, 2013. The said law governs all aspects of forming and running companies in 
India. 

CSR in India is governed by section 1351 of the Act read with Companies (Corporate Social 
Responsibility Policy) Rules 2014 (‘CSR Rules’)2. Any company which is above the mandated 
threshold or pro�ts or turnover has to comply with the CSR provisions of the Act. Companies 
falling under following threshold limits need to follow mandatory CSR provisions under Indian 
law: 

If such company has: 

 Net worth of INR 5 billion (approximately EUR 58.16 million) or more; or

 Turnover of INR 10 billion (approximately EUR 116.33 million) or more; or

 Net pro�t of INR 50 million (approximately EUR 0.58 million) or more.

Net pro�t calculated as per the company’s �nancial statement prepared under the Act but 
excluding: 

 Pro�t arising out of overseas branches operated as a separate company or otherwise.

 Dividend received from other companies in India that are covered under S. 135.

 In case of a foreign company net pro�t means calculated as per its pro�t and loss account. 
(Financial statement is not required to be recalculated).

The statute and the rules further provide compliance and reporting requirements which need 
to be complied by the Company. 

Eligible CSR activities under Schedule VII of the Act includes activities in relation to:

 Eradicating hunger, poverty, malnutrition and sanitation including contributions to ‘Swach 
Bharat Kosh’ set up by Central Government.

 Promoting education, including special education and employment, enhancing vocation 
skills.

 Promoting gender equality, empowering women, setting up homes for orphans and 
women, old age people, day care centres, etc.

SESSION INSIGHTS AND CSR OUTLOOK

1.  Eligible expenses: Which activities are considered as
 eligible CSR expenditure?

 Environmental sustainability, ecological balance, protection of �ora and fauna, animal 
welfare, agroforestry, conservation of natural resources and maintaining quality of soil, air 
and water including contribution to Clean Ganga Fund set-up by Central Government.

 Protection of national heritage, art and culture, setting up of public libraries, etc. 

 Measures for bene�t of armed forces veterans, war widows and their dependents.

 Training to promote rural sports, nationally recognized sports, Paralympic and Olympic 
sports. 

 Contribution to Prime Minister’s ‘National Relief Fund’ or any fund set up by Central 
Government for socio economic development, relief and welfare of SC/ST, other minorities 
and women.

 CSR Committee of a company should have at least 3 directors out of which 1 must be an 
independent director.

 CSR Committee of an unlisted public company or a private company is not required to have 
an independent director.

 A private company with 2 directors on its Board shall have its CSR Committee with 2 
directors only.  

 The CSR Committee of a Foreign Company should comprise of at least two persons, of 
which one should an Indian resident (authorized representative) and the other nominated 
by the foreign company. 

CSR activities do not include:

 Activities undertaken in pursuance of the company’s normal course of business. 

 Activities that bene�t only the employees of the company and their families.

 Contributions to any political party either directly or indirectly do not qualify as CSR 
activity. 

 One-o� events such as marathons, awards, charitable contribution, advertisement, 
sponsorship of TV programmes etc., expenses incurred for ful�lment of any other 
Act/Statute, and projected undertaken outside India. 

The CSR expenditure must be made through a registered trust or society or a company 
established under Section 8 of the Act. In case the company does not establish such an entity 
for its CSR activities, it can contribute towards the CSR activities through any such section 8 
entity which has an established track record of 3 years in undertaking similar programmes or 
projects. 
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Government of India (“GOI”) has allowed expenditure on combating COVID-19 as permissible 
CSR activity under the Companies Act, 2013 (“Act”). The di�erent directions issued by the 
government in this respect include:

A) Circular dated March 23, 2020 which allowed expenditure to combat COVID-19 to be 
considered as part of CSR expenditure3; and

B) Circular dates March 28, 2020 allowed contribution to PM Cares fund as permissible CSR 
activity4. 

General Circular dated April 10, 2020 of Ministry of Corporate A�airs (MCA), provided 
clari�cations regarding certain frequently asked questions on CSR expenditures in relation to 
COVID-195. The following activities are permissible CSR activities:

 Contribution to PM-CARES Fund;

 Contribution to State Disaster Management Authority;

 Spending of CSR funds for COVID-19 related activities under items no. (i) to (xii) of the 
Schedule VII of the Act relating to promotion of health care including preventive health 
care and sanitation, and disaster management:

- The circular further clari�ed that the scope of the permissible activities is broad 
based and may be interpreted liberally.

- Circular made a one-time exception and included payment of ex-gratia to any 
worker over and above his wages as permissible activity subject to declaration 
by Board and certi�cation by auditor. 

It was also clari�ed that the following activities as ineligible CSR expenditure:

 Contribution to Chief Minister’s Relief Funds or State Relief Fund for COVID-19;

 Payment of salary/wages to employees and workers including contract labour; and

 Payment of wages made to temporary/casual/daily wage workers.

2.  Exemptions in law: Which CSR-activities are permissible/
 non-permissible in relation to COVID-19?
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One of the signi�cant COVID-related CSR contributions is to the Prime Minister’s Citizen 
Assistance and Relief in Emergency Situations (PM CARES) Fund. The PM Cares Fund is a 
dedicated fund set up under the Prime Minister’s O�ce to fund COVID-19 related activities 
including research and relief measures. 

The fund has been set up keeping in mind the need for having a dedicated national fund with 
the primary objective of dealing with any kind of emergency or distress situation, like posed by 
the COVID-19 pandemic, and to provide relief to the a�ected. PM Cares Fund is a public 
charitable trust. The fund receives voluntary contributions from individuals and organisations. 
Donations to the PM CARES fund are tax-exempt besides being a permissible CSR activity. It is 
also exempt from the Foreign Contribution (Regulation) Act, 2010.

As per estimates by India Spend, INR 96.77 billion (approximately EUR 1.13 billion) has been 
collected in the PM CARES fund for COVID-19 relief. These donations have been made in the 52 
days since this new fund was announced on March 28, 2020. On May 13, 2020, the Prime 
Minister’s o�ce announcedthat INR 31 billion (approximately EUR 0.36 billion) from PM CARES 
had been allocated for COVID-19 works. This is 32% of INR 96.77billion collected as of May 20, 
20206. Nearly INR 20 billion(approximately EUR 0.23 billion) was earmarked for the purchase of 
'Made-in-India' ventilators, INR 10 billion (approximately EUR 0.12 billion) for care of migrant 
labourers and INR 1 billion(approximately EUR 0.012 billion) for vaccine development. PM 
Cares can also receive donations from Foreign Companies.

As per data published by India Development Review on www.idronline.org which reviewed 
the COVID 19 related announcements totalling INR 41.34 billion (approximately EUR 0.48 
billion) by 75 entities including the Tata Trusts, L&T, Reliance Industries, ITC, Hero Group, SBI, 
Vedanta, and Infosys, among others, it was found that 89 percent, or INR 36.89 billion 
(approximately EUR 0.43 billion) is earmarked towards relief work (any area that a community 
may need support with, for instance health, nutrition, or shelter). Of this INR 36.89 billion, 54 
percent (approximately EUR 0.23 billion) was directed towards PM-CARES or state Chief 
Minister Relief Funds, while the remainder is directed by corporate foundations towards their 
own work or that of their partners7. 

The IDR study further states that approximately INR 3.15 billion(approximately EUR 0.037 
billion) is allocated to speci�c areas related to healthcare like testing, and access to medical 
and sanitation supplies and Personal Protective Equipment (PPE).There have also been a few 
speci�c donation announcements, including for counselling helplines or e-learning resources, 
drones, and food supply (by Parle, L&T, Nippon); availability for free or discounted testing kits 
or services (for instance by Practo, Thyrocare, Mylab); and PPE such as sanitiser and masks, and 
medical equipment such as ventilators (by Reliance, ITC, and various brewing companies)8. 
Some companies have also announced programmes to support skill development and 
entrepreneurship. 

3.  What are the areas in which such expenditures
 have been made already and where?

With lockdowns imposed across countries, there has been a massive reduction in the 
emissions of greenhouse gases, however the economy around the world has taken a hit with a 
ban or a halt in non-essential activities. COVID-19 has brought focus on the public health 
infrastructure around the world with authorities’ emphasising on cleanliness and sanitation to 
prevent spread of diseases including COVID-19. 

In a country like India due to high prevalence of water borne diseases (both viral and bacterial), 
there is a direct correlation between clean environment, sanitation and disease prevention. As 
per a WHO study of 2014, every dollar spent on sanitation yields about USD 9 in savings on 
treatment, health-care costs and gains from more productive days9. 

India was among the bottom �ve countries on the Environmental Performance Index (EPI) 
2018, according to a biennial report by Yale and Columbia Universities along with the World 
Economic Forum.

 In the current COVID-19 context as well government is laying huge emphasis on sanitation. It 
is seen that the spread of COVID 19 is di�cult to contain densely populated areas with poor 
sanitation and toilet facilities. 

In the above context CSR spend on environment protection and sustainability is directly linked 
to disease prevention and spread including COVID-19. 

Corporate CSR actions contribute to help in sustainable development through of course their 
operations that help in economic growth, providing employment etc. but corporates have the 
potential to spread awareness regarding the importance of having strong economy along with 
sustainable environment.

Some of the examples for CSR activities that can be taken during or after the COVID-19 
pandemic and which could have long term bene�cial impact on sustainable environment 
could be: 

 Health: 

- Developing protective gears for healthcare professionals as well as masks and 
hand sanitizers, gloves for consumers. 

- Developing and providing immunity boosting foods, telemedicine services, 
biometric monitoring in markets etc. 

- Setting up food camps for providing ration to the underprivileged.

- Contribution to Water, Sanitation and Hygiene “WASH” projects.

 Environment: 

- Usage of renewable energy, fossil fuel, waste oil, bio-fuel etc. (Aircraft industry – 
result in reducing about 60% greenhouse gas emissions)

- Providing electric powered vehicles for public utility. 

- Reducing travel by holding more telework and virtual meetings (Reduction in air 
pollution).

- Renewable bio-plastics: weighing the pros and cons of reusable bags and 
resorting to the use of plastic bags. 

 Awareness: 

- Promote health and wellness among employees and organizing such campaigns 
for society at large. 

- Spreading awareness regarding healthcare and hygiene. Teaching basic 
precautionary actions such as covering face while coughing or sneezing, etc. 

- Communication of brand purpose and commitment for sustainability during 
COVID-19. 

- Corporates must focus on capacity building and resilience to deal with low 
probability scenarios. 

Examples of WASH projects10:

ITC Health & Sanitation Initiative: To promote hygienic environment through prevention of 
open defecation and reduce the incidence of water-borne diseases, 8,550 household toilets 
were constructed during the year 2016-17 in collaboration with the Government Swacch 
Bharat Abhiyan. 

With this, a total of 23,979 low-cost sanitary units have been constructed so far in the 
company's catchment areas covering 22 districts in 14 States. In areas with water quality 
problems, 85 Reverse Osmosis plants have been installed providing safe drinking water to 
nearly 100,000 rural households in Andhra Pradesh. E�orts to enhance awareness on various 
health issues continued through ‘Swasthya Choupal', the Company's e-Choupal Rural Health 
initiative.

Northern Coal�elds Limited has installed hand pumps in the villages near to its operation area 
to provide safe drinking water. It has also constructed ponds, check dams and deepened the 
already existing ponds in di�erent villages around its operations area. It is also actively 
involved in Swacch Vidyalaya Abhiyan, a national campaign by the GOI.

Hindustan Unilever Limited: The company’s ‘Swachh Aadat, Swachh Bharat’ (SASB) programme 
is in line with Government of India’s Swachh Bharat Abhiyan to promote good health and 
hygiene practices. In 2016, the programme continued to stress upon the need to adopt three 
simple good habits- ‘Swachh Aadat’: Washing hands �ve times a day, using a toilet for 
defecation and keeping it clean, and adopting safe drinking water practices. 
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Programs such as Swachhata Doot and Hand washing Behavior Change Program add on to 
their initiative.The overall impact of the initiatives of the company under WASH program is that 
Company has successfully reached over 3 million people since its inception, reached to 63 
million people in India for its Hand washing initiative and under DTA (Domex Toilet Academy) 
is able to train more than 500 micro-entrepreneurs since its inception.

Nestle India: The Indian subsidiary of the Swiss food and drink processing conglomerate 
corporation has various WASH projects that were undertaken by way of CSR in India. In 
particular, the company partnered with NGO Enable Health Society to construct 257 water 
tanks across 7 states bene�tting more than 140,000 people. As of 2017, it had set up over 430 
sanitation facilities across 11 states which bene�tted more than 150,000 children. It also has 
other projects like System of Rice Intensi�cation and Sustainable Sugarcane Initiative which 
aims to reduce agricultural water withdrawal from catchment area while improving 
agricultural productivity.

6  https://www.indiaspend.com/pm-cares-received-at-least-1-27-bn-in-donations-enough-to-fund-over-21-5-mn-covid-19-tests/
7  Data & Insights on CSR’s COVID 19 Response”, Anita Kumar, https://idronline.org/data-and-insights-on-csrs-covid-19-response/
8  Supra 



Select examples of CSR activities being undertaken to overcome the pandemic are*:

 Walmart Inc. - Walmart Inc, Flipkart and Walmart Foundation will collectively spend INR 
460 million(approximately EUR 5.35 billion) to bring in-kind donation to help front-line 
response e�orts of COVID-19 and other necessities for vulnerable communities during 
lockdown. The companies will focus on providing PPE, such as N95 masks and medical 
gowns, for distribution by NGOs to public healthcare workers.

 Vedanta - The Vedanta group has contributed a sum of INR2.01 billion (approximately EUR 
23 million) out of which INR 1.01 billion has been donated to the PM Cares Relief Fund and 
a corpus of INR 1 billion (approximately EUR 11.36 million) has been created by the 
company in a bid to minimize the impact on especially the poor and marginalized sections, 
Vedanta is providing meals for all. The company has pledged over 1 million meals across 
India to the daily wage earners. The company has also tied up with Ministry of Textiles to 
import 23 machines from China for manufacturing of PPE. It has also collaborated with 
District Hospitals to provide them with markings, disinfectant sprays, medical equipment 
etc. Vedanta has provided more than one lakh masks and over 15,500 soaps and sanitizers 
in rural areas. Employees at the company have donated a day’s salary, and just recently the 
company has donated INR 10 million (approximately EUR 0.12 million) in the Karnataka CM 
Relief fund.   

 Coca Cola India - Pledged INR 1 billion(approximately EUR 11.63 million) towards helping 
the healthcare system and communities to combat the crisis and contain the spread of the 
pandemic and to ensure immediate support to enhance the country’s healthcare 
infrastructure, including testing facilities and Personal Protective Equipment’s (PPEs) for 
health workers. The Company has already activated more than 50 locations across 10 states 
in partnership with its bottlers to support the hydration needs of the underserved 
communities through distribution of beverages, during the lockdown period and is also 
working closely with NGO’s to provide free meals to the distressed communities and relief 
to waste workers through provisioning of dry rations, PPEs, and emergency medical funds.

 Wipro Ltd – Wipro Enterprises Ltd. And Azim Premji Foundation, have together committed 
INR 11.25 billion (approximately EUR 130 million) towards tackling the COVID-19 pandemic 
outbreak. The said amount shall be utilized on immediate humanitarian aid, and 
augmentation of healthcare capacity, including containing the COVID-19 outbreak and 
treating those a�ected by it.

 Reliance Foundation – The group launched Mission Anna Seva to pledge to feed the 
needy Indians. The project is expected to provide over 30 million meals to marginalized 
communities and frontline workers across the nation. Further in partnership with the 
Bombay Municipal Corporation, Reliance set up India’s �rst 100-bed exclusive COVID-19 
hospital within 2 weeks which is now being expanded to 250 beds capacity.

4. Case studies: how did others do it?  Aditya Birla Group - The Group has also set aside INR 1 billion (approximately EUR 11.63 
million) for its CSR initiative under the troubling times of the pandemic. 50% of the same is 
being donated to FICCI relief measures and 50% is being used to equip the frontline 
workers with One million N95 masks, 280,000 personal protective equipment and 
ventilators.

 Ambuja Cements and ACC, both part of Swiss cement major LafargeHolcim group, have 
collectively contributed INR 33 million (approximately EUR 0.38 million) to three NGOs to 
support daily-wagers, migrant labour, slum-dwellers and homeless stranded across the 
country on account of the lockdown.

 Coal India Ltd has contributed INR 2.21 billion(approximately EUR 25.71 million) to the PM 
Cares to �ght against the coronavirus pandemic.

 Bosch India has pledged INR 500million (approximately EUR 5.82 million) to combat 
COVID-19 spread in India. As a part of its CSR initiatives, Bosch Group in India donated INR 
50 million (approximately EUR 0.58 million) to PM CARES Fund and pledged additional INR 
450 million(approximately EUR 5.23 million) for various community welfare initiatives.

 Infosys Foundation, the philanthropic and CSR arm of Infosys and Narayana Health, one of 
the largest healthcare providers in the country, announced the launch of a 100-room 
quarantine facility for COVID-19 patients, in the vicinity of Narayana Health City in 
Bengaluru, Karnataka. 

 Marico and ATE Chandra Foundation have launched a nationwide hunt for innovative 
solutions to healthcare challenges during COVID-19 crisis. Marico Innovation Foundation 
has invited med-tech entrepreneurs, corporates and innovator to solve the med-tech 
challenges faced in the on-going COVID-19 crisis with a prize of INR 25 million 
(approximately EUR 0.29 million).

 Diageo India has supplied 500,000 litres of alcohol to supply to the sanitizer industry 
across 25 States, for use in national healthcare systems and for consumers.

Given above is a brief snapshot of the activities being undertaken.
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Programs such as Swachhata Doot and Hand washing Behavior Change Program add on to 
their initiative.The overall impact of the initiatives of the company under WASH program is that 
Company has successfully reached over 3 million people since its inception, reached to 63 
million people in India for its Hand washing initiative and under DTA (Domex Toilet Academy) 
is able to train more than 500 micro-entrepreneurs since its inception.

Nestle India: The Indian subsidiary of the Swiss food and drink processing conglomerate 
corporation has various WASH projects that were undertaken by way of CSR in India. In 
particular, the company partnered with NGO Enable Health Society to construct 257 water 
tanks across 7 states bene�tting more than 140,000 people. As of 2017, it had set up over 430 
sanitation facilities across 11 states which bene�tted more than 150,000 children. It also has 
other projects like System of Rice Intensi�cation and Sustainable Sugarcane Initiative which 
aims to reduce agricultural water withdrawal from catchment area while improving 
agricultural productivity.

*Examples derived from publicly available secondary information sources.
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etc. Vedanta has provided more than one lakh masks and over 15,500 soaps and sanitizers 
in rural areas. Employees at the company have donated a day’s salary, and just recently the 
company has donated INR 10 million (approximately EUR 0.12 million) in the Karnataka CM 
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 Coca Cola India - Pledged INR 1 billion(approximately EUR 11.63 million) towards helping 
the healthcare system and communities to combat the crisis and contain the spread of the 
pandemic and to ensure immediate support to enhance the country’s healthcare 
infrastructure, including testing facilities and Personal Protective Equipment’s (PPEs) for 
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in partnership with its bottlers to support the hydration needs of the underserved 
communities through distribution of beverages, during the lockdown period and is also 
working closely with NGO’s to provide free meals to the distressed communities and relief 
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being donated to FICCI relief measures and 50% is being used to equip the frontline 
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ventilators.

 Ambuja Cements and ACC, both part of Swiss cement major LafargeHolcim group, have 
collectively contributed INR 33 million (approximately EUR 0.38 million) to three NGOs to 
support daily-wagers, migrant labour, slum-dwellers and homeless stranded across the 
country on account of the lockdown.

 Coal India Ltd has contributed INR 2.21 billion(approximately EUR 25.71 million) to the PM 
Cares to �ght against the coronavirus pandemic.

 Bosch India has pledged INR 500million (approximately EUR 5.82 million) to combat 
COVID-19 spread in India. As a part of its CSR initiatives, Bosch Group in India donated INR 
50 million (approximately EUR 0.58 million) to PM CARES Fund and pledged additional INR 
450 million(approximately EUR 5.23 million) for various community welfare initiatives.

 Infosys Foundation, the philanthropic and CSR arm of Infosys and Narayana Health, one of 
the largest healthcare providers in the country, announced the launch of a 100-room 
quarantine facility for COVID-19 patients, in the vicinity of Narayana Health City in 
Bengaluru, Karnataka. 

 Marico and ATE Chandra Foundation have launched a nationwide hunt for innovative 
solutions to healthcare challenges during COVID-19 crisis. Marico Innovation Foundation 
has invited med-tech entrepreneurs, corporates and innovator to solve the med-tech 
challenges faced in the on-going COVID-19 crisis with a prize of INR 25 million 
(approximately EUR 0.29 million).

 Diageo India has supplied 500,000 litres of alcohol to supply to the sanitizer industry 
across 25 States, for use in national healthcare systems and for consumers.

Given above is a brief snapshot of the activities being undertaken.

With lockdowns imposed across countries, there has been a massive reduction in the 
emissions of greenhouse gases, however the economy around the world has taken a hit with a 
ban or a halt in non-essential activities. COVID-19 has brought focus on the public health 
infrastructure around the world with authorities’ emphasising on cleanliness and sanitation to 
prevent spread of diseases including COVID-19. 

In a country like India due to high prevalence of water borne diseases (both viral and bacterial), 
there is a direct correlation between clean environment, sanitation and disease prevention. As 
per a WHO study of 2014, every dollar spent on sanitation yields about USD 9 in savings on 
treatment, health-care costs and gains from more productive days9. 

India was among the bottom �ve countries on the Environmental Performance Index (EPI) 
2018, according to a biennial report by Yale and Columbia Universities along with the World 
Economic Forum.

 In the current COVID-19 context as well government is laying huge emphasis on sanitation. It 
is seen that the spread of COVID 19 is di�cult to contain densely populated areas with poor 
sanitation and toilet facilities. 

In the above context CSR spend on environment protection and sustainability is directly linked 
to disease prevention and spread including COVID-19. 

Corporate CSR actions contribute to help in sustainable development through of course their 
operations that help in economic growth, providing employment etc. but corporates have the 
potential to spread awareness regarding the importance of having strong economy along with 
sustainable environment.

Some of the examples for CSR activities that can be taken during or after the COVID-19 
pandemic and which could have long term bene�cial impact on sustainable environment 
could be: 

 Health: 

- Developing protective gears for healthcare professionals as well as masks and 
hand sanitizers, gloves for consumers. 

- Developing and providing immunity boosting foods, telemedicine services, 
biometric monitoring in markets etc. 

- Setting up food camps for providing ration to the underprivileged.

- Contribution to Water, Sanitation and Hygiene “WASH” projects.

 Environment: 

- Usage of renewable energy, fossil fuel, waste oil, bio-fuel etc. (Aircraft industry – 
result in reducing about 60% greenhouse gas emissions)

- Providing electric powered vehicles for public utility. 

- Reducing travel by holding more telework and virtual meetings (Reduction in air 
pollution).

- Renewable bio-plastics: weighing the pros and cons of reusable bags and 
resorting to the use of plastic bags. 

 Awareness: 

- Promote health and wellness among employees and organizing such campaigns 
for society at large. 

- Spreading awareness regarding healthcare and hygiene. Teaching basic 
precautionary actions such as covering face while coughing or sneezing, etc. 

- Communication of brand purpose and commitment for sustainability during 
COVID-19. 

- Corporates must focus on capacity building and resilience to deal with low 
probability scenarios. 

Examples of WASH projects10:

ITC Health & Sanitation Initiative: To promote hygienic environment through prevention of 
open defecation and reduce the incidence of water-borne diseases, 8,550 household toilets 
were constructed during the year 2016-17 in collaboration with the Government Swacch 
Bharat Abhiyan. 

With this, a total of 23,979 low-cost sanitary units have been constructed so far in the 
company's catchment areas covering 22 districts in 14 States. In areas with water quality 
problems, 85 Reverse Osmosis plants have been installed providing safe drinking water to 
nearly 100,000 rural households in Andhra Pradesh. E�orts to enhance awareness on various 
health issues continued through ‘Swasthya Choupal', the Company's e-Choupal Rural Health 
initiative.

Northern Coal�elds Limited has installed hand pumps in the villages near to its operation area 
to provide safe drinking water. It has also constructed ponds, check dams and deepened the 
already existing ponds in di�erent villages around its operations area. It is also actively 
involved in Swacch Vidyalaya Abhiyan, a national campaign by the GOI.

Hindustan Unilever Limited: The company’s ‘Swachh Aadat, Swachh Bharat’ (SASB) programme 
is in line with Government of India’s Swachh Bharat Abhiyan to promote good health and 
hygiene practices. In 2016, the programme continued to stress upon the need to adopt three 
simple good habits- ‘Swachh Aadat’: Washing hands �ve times a day, using a toilet for 
defecation and keeping it clean, and adopting safe drinking water practices. 
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Programs such as Swachhata Doot and Hand washing Behavior Change Program add on to 
their initiative.The overall impact of the initiatives of the company under WASH program is that 
Company has successfully reached over 3 million people since its inception, reached to 63 
million people in India for its Hand washing initiative and under DTA (Domex Toilet Academy) 
is able to train more than 500 micro-entrepreneurs since its inception.

Nestle India: The Indian subsidiary of the Swiss food and drink processing conglomerate 
corporation has various WASH projects that were undertaken by way of CSR in India. In 
particular, the company partnered with NGO Enable Health Society to construct 257 water 
tanks across 7 states bene�tting more than 140,000 people. As of 2017, it had set up over 430 
sanitation facilities across 11 states which bene�tted more than 150,000 children. It also has 
other projects like System of Rice Intensi�cation and Sustainable Sugarcane Initiative which 
aims to reduce agricultural water withdrawal from catchment area while improving 
agricultural productivity.

*Examples derived from publicly available secondary information sources.
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to provide safe drinking water. It has also constructed ponds, check dams and deepened the 
already existing ponds in di�erent villages around its operations area. It is also actively 
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Programs such as Swachhata Doot and Hand washing Behavior Change Program add on to 
their initiative.The overall impact of the initiatives of the company under WASH program is that 
Company has successfully reached over 3 million people since its inception, reached to 63 
million people in India for its Hand washing initiative and under DTA (Domex Toilet Academy) 
is able to train more than 500 micro-entrepreneurs since its inception.
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other projects like System of Rice Intensi�cation and Sustainable Sugarcane Initiative which 
aims to reduce agricultural water withdrawal from catchment area while improving 
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9  https://www.who.int/southeastasia/news/speeches/detail/the-health-and-economic-cost-of-poor-sanitation
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to provide safe drinking water. It has also constructed ponds, check dams and deepened the 
already existing ponds in di�erent villages around its operations area. It is also actively 
involved in Swacch Vidyalaya Abhiyan, a national campaign by the GOI.

Hindustan Unilever Limited: The company’s ‘Swachh Aadat, Swachh Bharat’ (SASB) programme 
is in line with Government of India’s Swachh Bharat Abhiyan to promote good health and 
hygiene practices. In 2016, the programme continued to stress upon the need to adopt three 
simple good habits- ‘Swachh Aadat’: Washing hands �ve times a day, using a toilet for 
defecation and keeping it clean, and adopting safe drinking water practices. 
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Programs such as Swachhata Doot and Hand washing Behavior Change Program add on to 
their initiative.The overall impact of the initiatives of the company under WASH program is that 
Company has successfully reached over 3 million people since its inception, reached to 63 
million people in India for its Hand washing initiative and under DTA (Domex Toilet Academy) 
is able to train more than 500 micro-entrepreneurs since its inception.

Nestle India: The Indian subsidiary of the Swiss food and drink processing conglomerate 
corporation has various WASH projects that were undertaken by way of CSR in India. In 
particular, the company partnered with NGO Enable Health Society to construct 257 water 
tanks across 7 states bene�tting more than 140,000 people. As of 2017, it had set up over 430 
sanitation facilities across 11 states which bene�tted more than 150,000 children. It also has 
other projects like System of Rice Intensi�cation and Sustainable Sugarcane Initiative which 
aims to reduce agricultural water withdrawal from catchment area while improving 
agricultural productivity.



With lockdowns imposed across countries, there has been a massive reduction in the 
emissions of greenhouse gases, however the economy around the world has taken a hit with a 
ban or a halt in non-essential activities. COVID-19 has brought focus on the public health 
infrastructure around the world with authorities’ emphasising on cleanliness and sanitation to 
prevent spread of diseases including COVID-19. 

In a country like India due to high prevalence of water borne diseases (both viral and bacterial), 
there is a direct correlation between clean environment, sanitation and disease prevention. As 
per a WHO study of 2014, every dollar spent on sanitation yields about USD 9 in savings on 
treatment, health-care costs and gains from more productive days9. 

India was among the bottom �ve countries on the Environmental Performance Index (EPI) 
2018, according to a biennial report by Yale and Columbia Universities along with the World 
Economic Forum.

 In the current COVID-19 context as well government is laying huge emphasis on sanitation. It 
is seen that the spread of COVID 19 is di�cult to contain densely populated areas with poor 
sanitation and toilet facilities. 

In the above context CSR spend on environment protection and sustainability is directly linked 
to disease prevention and spread including COVID-19. 

Corporate CSR actions contribute to help in sustainable development through of course their 
operations that help in economic growth, providing employment etc. but corporates have the 
potential to spread awareness regarding the importance of having strong economy along with 
sustainable environment.

Some of the examples for CSR activities that can be taken during or after the COVID-19 
pandemic and which could have long term bene�cial impact on sustainable environment 
could be: 

 Health: 

- Developing protective gears for healthcare professionals as well as masks and 
hand sanitizers, gloves for consumers. 

- Developing and providing immunity boosting foods, telemedicine services, 
biometric monitoring in markets etc. 

- Setting up food camps for providing ration to the underprivileged.

- Contribution to Water, Sanitation and Hygiene “WASH” projects.

 Environment: 

- Usage of renewable energy, fossil fuel, waste oil, bio-fuel etc. (Aircraft industry – 
result in reducing about 60% greenhouse gas emissions)

- Providing electric powered vehicles for public utility. 

- Reducing travel by holding more telework and virtual meetings (Reduction in air 
pollution).

- Renewable bio-plastics: weighing the pros and cons of reusable bags and 
resorting to the use of plastic bags. 

 Awareness: 

- Promote health and wellness among employees and organizing such campaigns 
for society at large. 

- Spreading awareness regarding healthcare and hygiene. Teaching basic 
precautionary actions such as covering face while coughing or sneezing, etc. 

- Communication of brand purpose and commitment for sustainability during 
COVID-19. 

- Corporates must focus on capacity building and resilience to deal with low 
probability scenarios. 

Examples of WASH projects10:

ITC Health & Sanitation Initiative: To promote hygienic environment through prevention of 
open defecation and reduce the incidence of water-borne diseases, 8,550 household toilets 
were constructed during the year 2016-17 in collaboration with the Government Swacch 
Bharat Abhiyan. 

With this, a total of 23,979 low-cost sanitary units have been constructed so far in the 
company's catchment areas covering 22 districts in 14 States. In areas with water quality 
problems, 85 Reverse Osmosis plants have been installed providing safe drinking water to 
nearly 100,000 rural households in Andhra Pradesh. E�orts to enhance awareness on various 
health issues continued through ‘Swasthya Choupal', the Company's e-Choupal Rural Health 
initiative.

Northern Coal�elds Limited has installed hand pumps in the villages near to its operation area 
to provide safe drinking water. It has also constructed ponds, check dams and deepened the 
already existing ponds in di�erent villages around its operations area. It is also actively 
involved in Swacch Vidyalaya Abhiyan, a national campaign by the GOI.

Hindustan Unilever Limited: The company’s ‘Swachh Aadat, Swachh Bharat’ (SASB) programme 
is in line with Government of India’s Swachh Bharat Abhiyan to promote good health and 
hygiene practices. In 2016, the programme continued to stress upon the need to adopt three 
simple good habits- ‘Swachh Aadat’: Washing hands �ve times a day, using a toilet for 
defecation and keeping it clean, and adopting safe drinking water practices. 

The major areas of contribution to the society majorly fall under 5 categories. As such these 4 
categories have usually got the most expenditure being made. These are:

 Rural Development

 Water availability and purity

 Environmental Sustainability

 Human rights and development/progress

The table below11 The table below displays the trends in spending on CSR over the years:  

7.  What are the CSR spending trends in India?
 (sector-wise/ by initiative, etc.)

DEVELOPMENT SECTORS

Clean Ganga Fund 54.7 328.2 243.7 21.1

Education, Di�erently Abled,
Livelihood 31,880.9 49,425.5 55,512.9 34,867.6

Encouraging Sports 576.1 1,389.2 1,785.2 1,219.4

Environmental, Animal Welfare,
Conservation of Resources

8,539.9 9,723.4 13,111.5 10,063.6

Gender Equality, Women
Empowerment, Old Age Homes,
Reducing Inequalities

1,899.2 3,424.6 4,634.9 2,747.9

Health, Eradicating Hunger,
Poverty and Malnutrition,
Safe Drinking Water, Sanitation

2,529.2 46,075.1 36,401.9 17,735.3

Heritage Art and Culture 1,173.7 1,190.8 3,044.2 2,124.2

Other Sectors (Technology
Incubator and Bene�t to Armed
Forces and Admin Overheads)

95 379.1 601.7 214.4

Prime Minister’s
National Relief Fund

2,281.8 2,172.3 1,575.8 604

Rural Development 10,593.4 13,790.8 15,489.4 10,665.1

Slum Area Development 1,011.4 143 514.6 47

Swachh Bharat Kosh 1,138.6 3,251.9 1,838.3 1,186.9

Any other Fund

*All �gures in INR millions.

2,770.9 3,329.1 4,179.8 2,156.6

Amount
Spent

FY 2014-15*

Amount
Spent

FY 2015-16*

Amount
Spent

FY 2016-17*

Amount
Spent

FY 2017-18*
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Programs such as Swachhata Doot and Hand washing Behavior Change Program add on to 
their initiative.The overall impact of the initiatives of the company under WASH program is that 
Company has successfully reached over 3 million people since its inception, reached to 63 
million people in India for its Hand washing initiative and under DTA (Domex Toilet Academy) 
is able to train more than 500 micro-entrepreneurs since its inception.

Nestle India: The Indian subsidiary of the Swiss food and drink processing conglomerate 
corporation has various WASH projects that were undertaken by way of CSR in India. In 
particular, the company partnered with NGO Enable Health Society to construct 257 water 
tanks across 7 states bene�tting more than 140,000 people. As of 2017, it had set up over 430 
sanitation facilities across 11 states which bene�tted more than 150,000 children. It also has 
other projects like System of Rice Intensi�cation and Sustainable Sugarcane Initiative which 
aims to reduce agricultural water withdrawal from catchment area while improving 
agricultural productivity.

11  https://csrbox.org/India_CSR_news_A-List-of-10-big-CSR-Projects-in-WASH-Sector-in-India-(FY-2016-17)_291
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hand sanitizers, gloves for consumers. 

- Developing and providing immunity boosting foods, telemedicine services, 
biometric monitoring in markets etc. 

- Setting up food camps for providing ration to the underprivileged.

- Contribution to Water, Sanitation and Hygiene “WASH” projects.
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- Usage of renewable energy, fossil fuel, waste oil, bio-fuel etc. (Aircraft industry – 
result in reducing about 60% greenhouse gas emissions)

- Providing electric powered vehicles for public utility. 

- Reducing travel by holding more telework and virtual meetings (Reduction in air 
pollution).

- Renewable bio-plastics: weighing the pros and cons of reusable bags and 
resorting to the use of plastic bags. 

 Awareness: 

- Promote health and wellness among employees and organizing such campaigns 
for society at large. 

- Spreading awareness regarding healthcare and hygiene. Teaching basic 
precautionary actions such as covering face while coughing or sneezing, etc. 

- Communication of brand purpose and commitment for sustainability during 
COVID-19. 

- Corporates must focus on capacity building and resilience to deal with low 
probability scenarios. 

Examples of WASH projects10:

ITC Health & Sanitation Initiative: To promote hygienic environment through prevention of 
open defecation and reduce the incidence of water-borne diseases, 8,550 household toilets 
were constructed during the year 2016-17 in collaboration with the Government Swacch 
Bharat Abhiyan. 

With this, a total of 23,979 low-cost sanitary units have been constructed so far in the 
company's catchment areas covering 22 districts in 14 States. In areas with water quality 
problems, 85 Reverse Osmosis plants have been installed providing safe drinking water to 
nearly 100,000 rural households in Andhra Pradesh. E�orts to enhance awareness on various 
health issues continued through ‘Swasthya Choupal', the Company's e-Choupal Rural Health 
initiative.

Northern Coal�elds Limited has installed hand pumps in the villages near to its operation area 
to provide safe drinking water. It has also constructed ponds, check dams and deepened the 
already existing ponds in di�erent villages around its operations area. It is also actively 
involved in Swacch Vidyalaya Abhiyan, a national campaign by the GOI.

Hindustan Unilever Limited: The company’s ‘Swachh Aadat, Swachh Bharat’ (SASB) programme 
is in line with Government of India’s Swachh Bharat Abhiyan to promote good health and 
hygiene practices. In 2016, the programme continued to stress upon the need to adopt three 
simple good habits- ‘Swachh Aadat’: Washing hands �ve times a day, using a toilet for 
defecation and keeping it clean, and adopting safe drinking water practices. 

Recently, companies have been contributing towards the PM Cares Fund in order to help the 
government provide relief for COVID-19 related activities. 

From the data available on MCA website it can be ascertained that education sector received 
the maximum funding (38 percent of the total) followed by hunger, poverty, and healthcare 
(25 percent), environmental sustainability (12 percent), rural development (11 percent). 
Programs such as technology incubators, sports, armed forces, reducing inequalities saw 
limited spends. Another aspect to note is that the CSR spends change with the priorities of the 
government. In the present scenario it is likely that COVID-19 related activities would receive 
maximum CSR funds. 

Many companies do not have the bandwidth to undertake extensive CSR activities and 
implement the same themselves. The companies are also required to train their employees, 
add manpower dedicated to CSR activities in addition to spending on CSR. Therefore, NGOs are 
an easy solution to the said problem. The NGOs are equipped with manpower trained in 
various activities that fall under Schedule VII. 

The current rules also mandate that all CSR activities should be undertaken through a 
registered trusts and societies or company established under Section 8 of the Act, and if such 
entity is not formed by the company making CSR expenditure, it should have an established 
track record of 3 years to undertake the speci�c CSR activities. As such, NGOs are relied upon 
by the companies for their CSR expenditure. 

In order to deliver against their environmental and social targets, many corporations have 
forged partnerships with NGOs that can bring expert experience, front-line contacts and 
scienti�c evidence to the table. Companies like Ambuja Cement Foundation, Infosys Ltd., Tata 
Steel Ltd., State Bank of India have been supporting NGOs through their CSR funding and thus 
marking their contribution in the development of the society. Similarly, companies like Google 
and Nestle have given immense funding to NGO’s in light of the current pandemic.

8.  Which role do NGOs play?
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Programs such as Swachhata Doot and Hand washing Behavior Change Program add on to 
their initiative.The overall impact of the initiatives of the company under WASH program is that 
Company has successfully reached over 3 million people since its inception, reached to 63 
million people in India for its Hand washing initiative and under DTA (Domex Toilet Academy) 
is able to train more than 500 micro-entrepreneurs since its inception.

Nestle India: The Indian subsidiary of the Swiss food and drink processing conglomerate 
corporation has various WASH projects that were undertaken by way of CSR in India. In 
particular, the company partnered with NGO Enable Health Society to construct 257 water 
tanks across 7 states bene�tting more than 140,000 people. As of 2017, it had set up over 430 
sanitation facilities across 11 states which bene�tted more than 150,000 children. It also has 
other projects like System of Rice Intensi�cation and Sustainable Sugarcane Initiative which 
aims to reduce agricultural water withdrawal from catchment area while improving 
agricultural productivity.

Many corporates and NGOs are undertaking COVID-19 related activities for the bene�t of 
society and people. These activities range from strengthening healthcare, distributing hygiene 
related products, helping migrants etc. Invest India website provides a list of NGOs 
undertaking COVID-19 related e�orts it can be accessed at
https://www.investindia.gov.in/bip/resources/list-ngos-providing-relief-during-covid-19.

9.  Are there current opportunities and projects (overview)
 I could get involved in / learn more about?
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open defecation and reduce the incidence of water-borne diseases, 8,550 household toilets 
were constructed during the year 2016-17 in collaboration with the Government Swacch 
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With this, a total of 23,979 low-cost sanitary units have been constructed so far in the 
company's catchment areas covering 22 districts in 14 States. In areas with water quality 
problems, 85 Reverse Osmosis plants have been installed providing safe drinking water to 
nearly 100,000 rural households in Andhra Pradesh. E�orts to enhance awareness on various 
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Northern Coal�elds Limited has installed hand pumps in the villages near to its operation area 
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already existing ponds in di�erent villages around its operations area. It is also actively 
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Programs such as Swachhata Doot and Hand washing Behavior Change Program add on to 
their initiative.The overall impact of the initiatives of the company under WASH program is that 
Company has successfully reached over 3 million people since its inception, reached to 63 
million people in India for its Hand washing initiative and under DTA (Domex Toilet Academy) 
is able to train more than 500 micro-entrepreneurs since its inception.

Nestle India: The Indian subsidiary of the Swiss food and drink processing conglomerate 
corporation has various WASH projects that were undertaken by way of CSR in India. In 
particular, the company partnered with NGO Enable Health Society to construct 257 water 
tanks across 7 states bene�tting more than 140,000 people. As of 2017, it had set up over 430 
sanitation facilities across 11 states which bene�tted more than 150,000 children. It also has 
other projects like System of Rice Intensi�cation and Sustainable Sugarcane Initiative which 
aims to reduce agricultural water withdrawal from catchment area while improving 
agricultural productivity.

The Business Support to the EU-India Policy Dialogues project is a direct outcome of the new 
EU strategy on India. The project strives to increase business involvement in strategic areas of 
bilateral cooperation in order to reinforce the already strong partnership between the 
European Union and India. 

Launched in February 2019, the project is led by GFA Consulting Group GmbH (Hamburg, 
Germany) in consortium with EBTC – European Business and Technology Centre (New Delhi, 
India), implementation partner India and EUROCHAMBRES (Brussels, Belgium), 
implementation partner Europe. 

Implementation Partner-India Implementation Partner-EuropeConsortium Lead

Athena Legal is a full service law �rm located in New Delhi, India ideally sized and 
con�gured to deliver the highest quality services to its clients, regardless of the 
complexity of the legal issues. Since its inception in 2012, the Firm has dedicated itself to 
provide a full range of corporate and litigation legal services to its clients.

At Athena Legal, diversity is a part of our long-term strategy, not just a short-term 
program.


